
OVERVIEW:
The agency turned its annual holiday customer appreciation into LYNXMAS for the 2016 holiday season. Santa drove the holiday bus 
wrapped as Santa’s workshop and offered free rides to passengers. The theme could also be found on the inside of the bus with nostalgia 
toy ornaments and vintage looking Christmas lights. The LYNXMAS Giveaway offered customers a chance to win one of 15 30-day bus 
passes. Santa also took a break from driving the holiday bus one afternoon and met with customers in the LYNX Central Station terminal.
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Results:
LYNXMAS brought people back to their childhood with the nostalgia toy theme and created happiness and goodwill among 
customers. Incorporating social media into the LYNXMAS giveaway helped increase social media engagement and followers.


